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How do we kick our oil habit?
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16,000,000,000

éfuel deci si ons ma
Regular Plus Premium
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"% Mrovide real choice at the pump

| Own and operate a network of
alternative fuel retail sites

Muild a leading clean fuel brand




Keys to Success
Ararget the right customer

ASell the right product
Meliver the right experience
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Target the Right Customers

Fleet Market Consumer Market
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Séll the Right Products

Today:
MBiodiesel blends

AE85 Ethanol

Tomorrow:
Andvanced biofuels

KClean electrons
Adydrogen
fOthers
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Deliver the Right Experience
AVlost convenient locations

Alignment of values
Alop quality, green station design
AConsumer education

o A/alue-add services i CleanDrive, etc.
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